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(1) Please make sure that every teaching assistant ( ) the safety guidelines before
experimenting.
7. understand 4. understands 7. understanding I. fo understand
(2) Unfortunately, the mock test was postponed ( ) an unexpected scheduling conflict.
7. because 1. due to 7. although I. despite
(3) You should submit your report ( ) the end of the month to ensure all assignments are
completed.
7. by 1. of 7. to I.on
(4) The software upgrade will not be accessible until the final version ( ) by the software
development services agency.
7. has been tested 4. will have been tested
7. was tested T. had been tested
(5) The Applied Sociology department is organizing a workshop ( ) juniors to enhance their
critical thinking skills.
7. aims for 1. aimed at 7. targeting for I. targets at
(6) The club president has requested that allmembers ( ) the annual activity plan during

the meeting.
7. review 1. will review rJ. reviewed I. reviewing



(7) The professor strongly insisted on ( ) innovative solutions to remain competitive in the
research field.
7. to develop 1. development 7. developing I. developer
(8) No sooner ( ) the policy changes announced than the local people began to protest
against them.
7. did 1. were 7. had I.was

(9) The concept of "cultural relativism" emphasizes that the values and practices of a culture

must be assessed within ( ) own context.
7. the 1.them 7. their x.these
(10) Many experts around the world predict that ( ) energy sources will eventually replace
fossil fuels in the future.
7. renewal 1. recycle 7. renewable I. recyclability
(1'l) The Renaissance was a period of European cultural flourishing, ( ) advances in art,
literature, and ideologies.
7. marked by 1. be marked by
7. marking in I. being marking in
(12) The research findings suggest that social media can both positively and negatively ( )
political engagement of young adults.
7. influencing 1. be influence 7. influenced I. influence
(13) The view that human behavior is purely determined by genetics ( ) increasingly
questioned by modern social scientists.
7. have been 1. has 7. has been I. have
(14) The speech of the guest lecturer was ( ) inspiring that many students stayed after
class to ask further questions.
7. only 1. very 7. such I.so
(15) The experiment was ( ) successful, but the researchers acknowledged the need for

further testing.
7. more 4. highly 7. enough I. much

2. ROXBELAT IRDBWVICEZIRIWV,

Good evening, ladies and gentlemen. We are (16) to introduce Dr. Roberta Ikuma, one of the
top experts in disaster management and resilience research. Dr. Ikuma has a very impressive
approach (17) disaster response. She [A] (natural disasters / how / affected / at / social groups
/ looks / vulnerable / are / by) in both holistic and interdisciplinary ways. In cooperation with
her team of co-researchers, she (| 8) studies the psychological (19) of disasters, such as trauma
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and stress, and studies how individuals and communities react to (20) challenges in great ways.
Her research is [B] (factors / help / psychological / that / resilience / identifying

/ improve / about / key) in times of crisis. Moreover, Dr. Ikuma (2 1) to work with urban planners
to (22) disaster-resilient infrastructure and create community-based disaster monagement
plans. She is also really passionate about incorporating (23) urban development into disaster
risk reduction strategies. In addition to her academic work, Dr. Ikuma has been a key (24) to
many international organizations focusing on disaster relief and disaster recovery. Her practical
experience (25) with her various research makes her a leading person in both theoretical and
applied areas of disaster resilience. We believe that Dr. Ikuma's expert knowledge (26)
contribute to the future of disaster management and urban development. Please welcome Dr.
Ikuma with a big hand!

B (16)~(26)D () RITHETIEZEE. T~VLNBAT RETEARI,

7. these 1 . advisor rJ. combined T. design
7. sustainable 7. to *. plans 7. by
/7. thrilled 3. also 7. will . effects

M2 [AJ¢[BIZ ELWEFICHERBAL T ZNTN 2 FBL 7T BBITKZEBEEILRI,

(27) [A]D 2 &R ( )
(28) [A]D 7 &R ( )
(29) [B]?m 2 &B ( )
(30) [B]?m 7 &B ( )

3. ROXEBEHEIAT.EBDOEWVICEZLREW,

COEDFEEEDBERICLNIBETEIEA
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4 # Girma, L. L. (2024, August | 3). Overtourism isn’t the conundrum it’s made out to be. The Japan Times.
https://www.japantimes.co.jp/business/2024/08/ | 3/overtourism-isnt-conundrum/& Yk L, — 2K E

B BEAIOARICEILNDYL T RLBERINDE  T~IHhH5—2BURI, (31)

7 . One council predicted that three-quarters of the |85 countries would exceed their pre-
pandemic tourism performance this year.

1 . It is said that the tourism industry will grow remarkably over the next ten years, creating
| 6 trillion dollars in employment.

7. The current tourism industry accounts for |12.2% of the world's industry, and future growth
is expected.

I. Many tourists visiting cities are tired of the congestion and rising prices of fourism.

FA2 EX34([B](32-0) X (32-b)ICABBENMTELVLNE, P~ Ths—DR UL, (32)

7. (a) that (b) If 1. (a) between (b) Unless
7. (a) between (b) If I. (a) that (b) Unless

B3 RZ[CIOARICELLEVENE 7~IH5—2BURI\, (33)
7. Overcrowding at popular tourist sites is a common issue associated with overtourism.
4 . The author mentions the use of selfie sticks inside Orthodox churches as an example of
ignoring cultural norms.
7 . Tourists causing damage to public property are one of the issues related to overtourism.
I. Local residents are not able to equally and sufficiently benefit from tourism in their
community.

B4 BE(DIOABICEIDNUL T RBBELELELENE  7~IH 56— DB URI\, (34)
7 . In an experiment conducted at the University of Breda in recent years, |55 tourists

4




visiting a tourist destination in the Netherlands were given two travel inspirations each.

1 . One of the two tools used to inspire travel was an app that marked the latest tourist
attractions.

7 . The tourist spots confirmed by the AI concierge were recommended by human employees
as must-see spots.

I . The Al concierge recommended a spot that was not a popular tourist destination among
the tourist spots.

f15 R [E]D THRE(35)0"B%RTHLNUL T RLBLELOLNE, T~IH 5—2BURI, (35)

7. The visitors in both groups took the advice given by the app and Al concierge seriously and
finding their best spots.

1 . In both groups, the recommended spots shown to them by the app or AI concierge were
readily accessible.

7. The two groups only visited the locations that were recommended either by the app or the
Al concierge.

I. The travelers in both groups thought up their own routes and checked them using the app
and AI concierge.

6 BBE[E]D(36-0)X(36-b)ICABEENHETELWHDE  7~IH5—DBURI, (36)

7. (a) equality (b) equally 1. (a) equal (b) equate
7. (a) equal (b) equally T. (a) equate (b) equality

7 BCE[FIDTHARE(IT)ICETIELIXE, 7T~In6—2RURI, (37)
7. as many travelers cannot get inspiration from the same sources,
1. as long as most travelers use the same sources to find inspiration,
7. as many travelers get different inspiration from different sources,
I. as long as each traveler uses a different source for inspiration,

M8 X% [GIOABIIEDLRVWELDNE T~IH5—2BURI, (38)

7. It is understandable and natural that travelers have the freedom to use Google to research and
gather information about their trips.

41 . According to this research, it may not be necessary for tourist boards to recommend popular
tourist destinations and activities.

rJ. For travel agencies to win, they need to stray from the mainstream recommendations, the
sources that reach people with the least friction.

I. The sources that make people think it is the most fun do not necessarily have to be popular
tourist destinations and activities.

19 AXEEROABLEHLRVENE T~AH 5= DB (39)L(40)I—DTOZNREFEANLIVEL RALES
(7,4, 2, ) DIEF IRV EE A,
7 . An expert explains that media often presents the overtourism issue as an out-of-control
problem.



1 . In Mitas' opinion, overtourism can be divided into four issues that are deeply related to each
other and contribute to the overall problem.

7. If the profits from tourism are not fairly distributed, there is a high likelihood of resistance at
the local level, and it is very difficult to resolve.

I. The important result of the survey is that people were satisfied with their holiday, whether they
visited famous tourist spots or not.

Z. Most destinations have only well-known tourist spots that are worth visiting and ready to
receive tourists.

71. The researchers are currently replicating the same experiment in overcrowded city centers and
believe they will get similar results to those obtained before.
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(27) ~(30) NEIBIIK T NiEY
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[B] (about /identifying / key / psychological / factors / that / help / improve / resilience)
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O BRI
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(1) Please make sure that every teaching assistant ( ) the safety guidelines before
experimenting.
7. understand 4. understands 7. understanding I. fo understand
(2) Unfortunately, the mock test was postponed ( ) an unexpected scheduling conflict.
7. because 1. due to 7. although I. despite
(3) You should submit your report ( ) the end of the month to ensure all assignments are
completed.
7. by 1. of 7. to I.on
(4) The software upgrade will not be accessible until the final version ( ) by the software
development services agency.
7. has been tested 4. will have been tested
7. was tested T. had been tested
(5) The Applied Sociology department is organizing a workshop ( ) juniors to enhance their
critical thinking skills.
7. aims for 1. aimed at 7. targeting for I. targets at
(6) The club president has requested that allmembers ( ) the annual activity plan during

the meeting.
7. review 1. will review rJ. reviewed I. reviewing



(7) The professor strongly insisted on ( ) innovative solutions to remain competitive in the
research field.
7. to develop 1. development 7. developing I. developer
(8) No sooner ( ) the policy changes announced than the local people began to protest
against them.
7. did 1. were 7. had I.was

(9) The concept of "cultural relativism" emphasizes that the values and practices of a culture

must be assessed within ( ) own context.
7. the 1.them 7. their x.these
(10) Many experts around the world predict that ( ) energy sources will eventually replace
fossil fuels in the future.
7. renewal 1. recycle 7. renewable I. recyclability
(1'l) The Renaissance was a period of European cultural flourishing, ( ) advances in art,
literature, and ideologies.
7. marked by 1. be marked by
7. marking in I. being marking in
(12) The research findings suggest that social media can both positively and negatively ( )
political engagement of young adults.
7. influencing 1. be influence 7. influenced I. influence
(13) The view that human behavior is purely determined by genetics ( ) increasingly
questioned by modern social scientists.
7. have been 1. has 7. has been I. have
(14) The speech of the guest lecturer was ( ) inspiring that many students stayed after
class to ask further questions.
7. only 1. very 7. such I.so
(15) The experiment was ( ) successful, but the researchers acknowledged the need for

further testing.
7. more 4. highly 7. enough I. much

2. ROXBELAT IRDBWVICEZIRIWV,

Good evening, ladies and gentlemen. We are (16) to introduce Dr. Roberta Ikuma, one of the
top experts in disaster management and resilience research. Dr. Ikuma has a very impressive
approach (17) disaster response. She [A] (natural disasters / how / affected / at / social groups
/ looks / vulnerable / are / by) in both holistic and interdisciplinary ways. In cooperation withher
team of co-researchers, she (|1 8) studies the psychological (19) of disasters, such as frauma and

2



stress, and studies how individuals and communities react to (20) challenges in great ways. Her
research is [B] (factors / help / psychological / that / resilience / identifying

/ improve / about / key) in times of crisis. Moreover, Dr. Ikuma (2 1) to work with urban planners
to (22) disaster-resilient infrastructure and create community-based disaster monagement
plans. She is also really passionate about incorporating (23) urban development into disaster
risk reduction strategies. In addition to her academic work, Dr. Ikuma has been a key (24) to
many international organizations focusing on disaster relief and disaster recovery. Her practical
experience (25) with her various research makes her a leading person in both theoretical and
applied areas of disaster resilience. We believe that Dr. Ikuma's expert knowledge (26)
contribute to the future of disaster management and urban development. Please welcome Dr.
Ikuma with a big hand!

B (16)~(26)D () RITHETIEZEE. T~VLNBAT RETEARI,

7. these 1 . advisor rJ. combined T. design
7. sustainable 7. to *. plans 7. by
/7. thrilled 3. also 7. will . effects

M2 [AJ¢[BIZ ELWEFICHERBAL T ZNTN 2 FBL 7T BBITKZEBEEILRI,

(27) [A]D 2 &R ( )
(28) [A]D 7 &R ( )
(29) [B]?m 2 &B ( )
(30) [B]?m 7 &B ( )

3. ROXEBEHEIAT.EBDOEWVICEZLREW,
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4 # Girma, L. L. (2024, August | 3). Overtourism isn’t the conundrum it’s made out to be. The Japan Times.
https://www.japantimes.co.jp/business/2024/08/ | 3/overtourism-isnt-conundrum/& Yk L, — 2K E

B BEAIOARICEILNDYL T RLBERINDE  T~IHhH5—2BURI, (31)

7 . One council predicted that three-quarters of the |85 countries would exceed their pre-
pandemic tourism performance this year.

1 . It is said that the tourism industry will grow remarkably over the next ten years, creating
| 6 trillion dollars in employment.

7. The current tourism industry accounts for |12.2% of the world's industry, and future growth
is expected.

I. Many tourists visiting cities are tired of the congestion and rising prices of fourism.

FA2 EX34([B](32-0) X (32-b)ICABBENMTELVLNE, P~ Ths—DR UL, (32)

7. (a) that (b) If 1. (a) between (b) Unless
7. (a) between (b) If I. (a) that (b) Unless

B3 RZ[CIOARICELLEVENE 7~IH5—2BURI\, (33)
7. Overcrowding at popular tourist sites is a common issue associated with overtourism.
4 . The author mentions the use of selfie sticks inside Orthodox churches as an example of
ignoring cultural norms.
7 . Tourists causing damage to public property are one of the issues related to overtourism.
I. Local residents are not able to equally and sufficiently benefit from tourism in their
community.

B4 BE(DIOABICEIDNUL T RBBELELELENE  7~IH 56— DB URI\, (34)
7 . In an experiment conducted at the University of Breda in recent years, |55 tourists

4




visiting a tourist destination in the Netherlands were given two travel inspirations each.

1 . One of the two tools used to inspire travel was an app that marked the latest tourist
attractions.

7 . The tourist spots confirmed by the AI concierge were recommended by human employees
as must-see spots.

I . The Al concierge recommended a spot that was not a popular tourist destination among
the tourist spots.

f15 R [E]D THRE(35)0"B%RTHLNUL T RLBLELOLNE, T~IH 5—2BURI, (35)

7. The visitors in both groups took the advice given by the app and Al concierge seriously and
finding their best spots.

1 . In both groups, the recommended spots shown to them by the app or AI concierge were
readily accessible.

7. The two groups only visited the locations that were recommended either by the app or the
Al concierge.

I. The travelers in both groups thought up their own routes and checked them using the app
and AI concierge.

6 BBE[E]D(36-0)X(36-b)ICABEENHETELWHDE  7~IH5—DBURI, (36)

7. (a) equality (b) equally 1. (a) equal (b) equate
7. (a) equal (b) equally T. (a) equate (b) equality

7 BCE[FIDTHARE(IT)ICETIELIXE, 7T~In6—2RURI, (37)
7. as many travelers cannot get inspiration from the same sources,
1. as long as most travelers use the same sources to find inspiration,
7. as many travelers get different inspiration from different sources,
I. as long as each traveler uses a different source for inspiration,

M8 X% [GIOABIIEDLRVWELDNE T~IH5—2BURI, (38)

7. It is understandable and natural that travelers have the freedom to use Google to research and
gather information about their trips.

41 . According to this research, it may not be necessary for tourist boards to recommend popular
tourist destinations and activities.

rJ. For travel agencies to win, they need to stray from the mainstream recommendations, the
sources that reach people with the least friction.

I. The sources that make people think it is the most fun do not necessarily have to be popular
tourist destinations and activities.

19 AXEEROABLEHLRVENE T~AH 5= DB (39)L(40)I—DTOZNREFEANLIVEL RALES
(7,4, 2, ) DIEF IRV EE A,
7 . An expert explains that media often presents the overtourism issue as an out-of-control
problem.



1 . In Mitas' opinion, overtourism can be divided into four issues that are deeply related to each
other and contribute to the overall problem.

7. If the profits from tourism are not fairly distributed, there is a high likelihood of resistance at
the local level, and it is very difficult to resolve.

I. The important result of the survey is that people were satisfied with their holiday, whether they
visited famous tourist spots or not.

Z. Most destinations have only well-known tourist spots that are worth visiting and ready to
receive tourists.

71. The researchers are currently replicating the same experiment in overcrowded city centers and
believe they will get similar results to those obtained before.
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